
 

 

 

Job Title:  ANALYST 3 – MARKET RESEARCH 

 

       

SUMMARY 

Provides data and analytical support for C&PI and develops insights for C&PI market 

research and other internal Gallo research. Assists in the design of C&PI market research 

projects and executes research strategies for those projects. Develops and executes data 

quality control standards for C&PI market research data and works cross-functionally 

with the Brand Marketing Teams and Information Services (IS). Develops department 

reporting tools, such as scorecards and dashboards. 
 

ESSENTIAL FUNCTIONS 
• Provides project management support for C&PI market research projects to include 

standard questionnaire development and report writing. 

• Develops sampling plans for C&PI market research projects and assesses use of quota 

vs. sampling frames and evaluates potential for response bias. 

• Assists in the development of analytic plans. 

• Interprets data and provides cohesive solutions to business and marketing issues, 

leveraging insights from all sources of information, including but not limited to 

existing winery data and internal consumer research. 

• Manages survey research for non-C&PI departments within Gallo.  

• Programs online surveys and related stimulus for internal Gallo research and ensures 

online survey meets project specifications. 

• Conducts quality assurance of research data. 

• Develops process maps and standard operating procedures with respect to market 

research data collection, data quality, data storage. 

• Manages the storage of Tracker Platform data in the Data Warehouse, which includes 

ensuring that all necessary data warehousing elements, such as data, cross-reference 

tables, lookup tables and data tables, are provided to IS. 

• Develops SQL, Python, and/or R programming to access Gallo Tracking Data from 

the Data Warehouse. 

• Works with IS, as needed, to integrate Tracker Platform data with other Gallo data 

sources in the Warehouse. 

• Conducts statistical analysis (cross-tabs, chi-squared, significance testing of means, 

perceptual maps, regression, and segmentation) of survey data. 

• Writes detailed reports, charts, and data tables summarizing survey information. 

• Develops reporting tools, such as scorecards, and dashboards. 

• Assists in the recommendation and implementation of new standardized data 

acquisition and research methodologies. 

• Must maintain satisfactory attendance, to include timeliness. 

• Responsible for understanding and complying with applicable quality, environmental 

and safety regulatory considerations. If accountable for the work of others, 

responsible for ensuring their understanding and compliance. 



 

 

• This job description reflects management's assignment of essential functions; it does 

not prescribe or restrict the tasks that may be assigned. 

 

SUPERVISORY RESPONSIBILITIES 
• N/A 

 

QUALIFICATIONS 
To perform this job successfully, an individual must be able to perform each essential 

duty satisfactorily.  The requirements listed below are representative of the knowledge, 

skill, and/or ability required.  Reasonable accommodations may be made to enable 

individuals with disabilities to perform the essential functions. 

 

MINIMUM QUALIFICATIONS 
• Bachelor’s Degree plus 4 years of consumer services, marketing research, or data 

analysis experience reflecting increasing levels of responsibility. 

OR 

• 8 years of experience in consumer services, marketing research or data analysis 

reflecting increasing levels of responsibility. 

• High School Diploma or State-Issued equivalency certificate. 

 

PREFERRED QUALIFICATIONS 

• Bachelor's degree in Statistics, Marketing Research, or Experimental Psychology plus 

6 years of market research experience. 

• Skilled in responding to common inquiries or complaints from customers, regulatory 

agencies, or members of the business community.   

• Skilled in effectively presenting information to top management, public groups, and 

boards of directors. 

• Computer skills include: Intermediate MS Excel, MS Word and MS PowerPoint.   

• Experience with using Statistical Analysis Software (R, SAS, SPSS). 

• Skilled in applying advanced mathematical concepts such as exponents, logarithms, 

quadratic equations, and permutations.   

• Skilled in applying mathematical operations to such tasks as frequency distribution, 

determination of test reliability and validity, analysis of variance, correlation 

techniques, sampling theory, and factor analysis. 

• Experience with defining problems, collecting data, establishing facts, and drawing 

valid conclusions.  

• Experience with interpreting an extensive variety of technical instructions in 

mathematical or diagram form and dealing with several abstract and concrete 

variables. 

• Demonstrated leadership and influencing skills in a multi-functional business 

environment; Experience with influencing both peers and superiors and leading team 

members to a common solution based on data. 

• Skilled in thinking strategically and translating into logical business applications. 



 

 

• Comprehensive knowledge in area of specialization (sensory, consumer research and 

product development) to completion of significant assignments. 

• Experience working with all levels and functions within the company.  

• Team building, leadership and communication skills. 

 

 

 

PHYSICAL DEMANDS  
The physical demands described here are representative of those that must be met by an 

employee to successfully perform the essential functions of this job.  Reasonable 

accommodations may be made to enable individuals with disabilities to perform the 

essential functions. 
 

• While performing the duties of this job, the employee is regularly required to sit, talk 

or hear, and taste or smell.  The employee frequently is required to use hands to 

finger, handle, or feel.  The employee is occasionally required to stand and walk. 

 

 

WORK ENVIRONMENT 
The work environment characteristics described here are representative of those an 

employee encounters while performing the essential functions of this job.  Reasonable 

accommodations may be made to enable individuals with disabilities to perform the 

essential functions. 

 

• The noise level in the work environment is usually moderate. 


